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Presidential
report

1



1 Annual Congress

Abstracts Submitted

Attendees

Glasgow 2025 Valencia 2024 Hamburg 2023 Prague 2022

7021 7242 6125 4215 ONSITE

Not applicable 809 1227 2867 DIGITAL

Glasgow 2025 Valencia 2024 Hamburg 2023 Prague 2022

2013 2070 1844 1856
Marathon Meeting



17,460 members from 139 countries
2 EAACI Membership



4 Governance

• Code of Conduct
• Conflict of Loyalty
• Conflict of Interest 

Ethics Committee
Chair Tomas Chivato

• All the Areas
• J. Kobler/Legal advisor 

SOP
Cathy Persidis

• All the Bylaws
• Avoid inconsistencies
• J. Kobler/Legal advisor
• Layout 

ByLaws
Governance Com/ExCom

EAACI Webpage
EAACI Target Operating Model (TOM)

EAACI HandBook



Answer the question “What guides the creation of the TOM?”

From Informal to Standardized Processes
• Transition to documented, reliable workflows with more control over financial processes
• Introduce Standard Operating Procedures for core functions and promote consistency

01
From People Dependency to Role-Based Structures
• Reduce reliance on individual, informal and undocumented know-how
• Define clear responsibilities, accountabilities, and role descriptions

02
From Manual to Digital-Enabled Operations
• Reduce administrative overhead through digitization
• Improve speed, accuracy, and scalability of operations

03
From Undefined Governance to Clear Decision-Making
• Define governance structures, decision rights, and escalation paths
• Embed (financial) compliance, reporting and risk management into processes

04

EAACI TOMorrow – Design principles 5



16 
centres 

were 
applied

6 Accreditation

APPLICATIONS

Opening call for the
Accreditation programs for ECE 

and ARC



Opening call for the Clinical Accreditation Programs 

Applications
Between May 15 
and 30 August, 

2025

Reviewing period 
September 1 and 
October 30,  2025

Introduction of 
first certifications

6 Accreditation

1 2 3

Drug AllergyAsthma/severe asthma Food Allergy

Immunotherapy Rhinology



7 New EAACI Website and EAACI Nexus



Embracing EAACI Family

• Foster relationships with National, International, and Sister Societies
• Revitalize PRACTALL and iCALL
• Embrace Senior Top Clinicians and Scientists
• Embrace JMs
• Increase transparency in decision-making  



Science Education

CommunicationTasks

• Journal collaborations
• Clinical Research Challenge
• Tell us about your project
• JM Quiz
• Scientific Task Forces (Lead by JM Assembly)

• Education Operational Group 
• Mentorship Program team 
• Allergy College
• Webinars series
• Graphic designer course 

Congress
Committees

• NAIS Societies
• Sister Societies
• Committees • Clinical Village 

• SPC JM representative

1 Junior Members



2 Beacon Leadership Assembly

• To appreciate and pay respect to EAACI senior members
• To support socially EAACI senior members
• To promote the active participation of senior members within EAACI
• To benefit from the experience of EAACI senior members

• “Beacon Leadership Village”
• A special corner on the webpage and regular articles in the EAACI review
• During the annual congress, certifications will be given to those members who

have been 30 and 40 years active in EAACI.
• Senior-tailored social event during the annual congress
• Special session at the annual congress
• Podcast dedicated to seniors

MAIN GOALS

ACTIVITIES



3 EAACI Anniversary

2025
EAACI new challenges

1950-1956
Allergology becomes 

European. 

The birth of EAACI.

1971
The name of EAA is 

changed into EAACI.

The 80’s.

E- technology.

1989
The fall of the Berlin 

Wall.

1992
Allergy becomes the European 
Journal of Allergy and Clinical 

Immunology.

1995
Annual Congresses. Founder 

Sponsors and Centralized 
PCO.

1998
The JM Category is created.

2000
The new millennium

2004
Ga2len 

2009
The EAACI HQ is 

established.

EAACI Historian meeting



Patient as a partner

• Patients’ participation in all our activities 
• Patient educational activities, FS advisors and Science
• Awareness campaigns
• Outreach activities 



• Patient & HCP Journey Documentary 
• Update of the Promotional Kit
• Press release
• PR activities
• Promotional videos from EAACI Members

1 Anaphylaxis Awareness Campaign

Anaphylaxis Awareness Day 2025



2 Antibiotic Allergy Awareness Campaign

• Official launch of the Campaign during the EAACI 
congress 2025

• Campaign presented during the Presidential 
Symposium 

• Press Release after the launch
• Also, during the Drug Allergy Meeting 
• There will be a dedicated booth in the Clinical 

Village 
• Dissemination/awareness through onsite signage  

Launch 2025



Science and Education a priority

• Create an stablish platform for guidelines
• EAACI3H
• Planetary Health
• New Curricula and Education
• Reviewing our Educational Activities



1 EAACI3H

• Board Members
• Advisory Members
• Regulatory Agencies 
• Founder of Sponsors
• SOP of how the 3H work together



2 Planetary Health Key Pillars of Planetary Health
EAACI’s Planetary Health framework is built on three 

interdependent pillars: Environmental Threats, Health 
Consequences, and Strategies for Mitigation and Adaptation 

Defining the Framework



2 Planetary Health
EAACI Decalogue on Planetary Health, Asthma, Allergies and 

Immunological Diseases.
A ten-principle framework demonstrating the interaction between 

environmental exposures and allergic or immune-mediated conditions in 
the context of planetary health. 



3 New Curricula and Roadmap in Allergy

• Updating, improving, harmonizing previous speciality educational programs
• Allergology as a full speciality and Allergology as a subspeciality
• Theoretical knowledge and Practical skills

Survey: a document on going



4 Improving undergraduate training
Declaration of 

Salamanca Meeting
17–18 October 2025

Landscape Analysis

• Introduction and setting up the meeting goals 
• Situation of Allergology/Clinical Immunology in 

the medical undergraduate
• Situation of Allergology in the undergraduate

medical education in Spain: a successful
example

• Situation of Allergology/Clinical Immunology in 
the postgraduate medical education at the 
European level

• Clinical roadmap for Allergology in Europe 
• Charting a course through Academia towards a 

professorship in Allergy and Clinical Immunology

Round Tables

I. Teaching Allergology/Clinical Immunology at the Medical
Schools
II. Basic Immunology for medical students & applied
Allergology for science students: how to make it happen
III.Innovative tools for an improved education in Allergology
and Clinical Immunology
IV. Country-specific regulatory aspects within Allergology
and Clinical Immunology in the undergraduate education

Document

• Report/Discussion of RT
• Prioritization of key points, 

tasks and timelines



5 External Affairs

EAACI Strategic Forum (10 October 2025)



Approval of the 
Presidential Report



Secretary General
and Vice-Presidents reports

2



Secretary-General Report

Mo Shamji



• Bylaw Article 2 – Editorial Activities
• Bylaw Articles 3, 4 and 12 – EAACI Sections, IG and WG
• Bylaw Article 5 – Membership Categories
• Bylaw Article 7 - Committees
• Bylaw Article 11 – ExCom/BoO Competencies
• Bylaw Article 14 – Delegate Chair and Delegate Secretary

Governance Update1

Updated bylaws



17,460 members from 139 countries
EAACI Membership  2



5868
6646

7401 7498
8056

9101 9326
10045

10449
10956

12160

13200
14100

16060 16210

17460
May

• Individual Members: 7,024
• Junior Members: 8,506
• NAIS Dual Member: 1,930

EAACI Membership 2
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this campaign aims to communicate the unique value of EAACI, fostering member pride and loyalty 
while attracting a broader international audience.

Membership Campaign: Atrevia3

Campaign Objectives

What we aim for?

1. Enhance the positive perception towards a vision that is in line with the strengths and value contribution of EAACI, strengthen the favorable view that current 
members have of the association.

2. Boost the pride of belonging that translates into greater involvement and advocacy for the Academy.

3. Position as a leader and establish the association as a high-value and leading organization for prospective members.

Knowledge of member 
benefits

JM perception of value Satisfaction of NAIS and 
POC Participation rate

We will make them tangible through the following KPIs:



Official launch of the New EAACI website during the 
Congress 2025 Opening Ceremony 

• New design: more modern and cleaner, full-width images. 

• Menu restructuring

• Content restructuring: All the materials that previously were in 

the Knowledge Hub have been placed on the main website and 

they will also be in EAACI Nexus 

• New features incorporated: EAACI3H and EAACI Nexus

• Optimized experience for desktop and mobile

New EAACI Website

Phase 1.1 - Website Design (18 March – 09 June)
Phase 1.2 – Membership integration (23 June)

4



NEW EAACI PLATFORM

Connecting Minds, Advancing Learning, Inspiring Progress.



EAACI Nexus

Launch a new, Netflix-style 
scientific content library
• Official launch in the Opening 

Ceremony
• Greater awareness and 

engagement with scientific 
content

• New revenue stream
• Analytics to inform future 

investments
• Establish EAACI as a leader

5





VP Congresses Report
Andre Moreira



Over 7,000 Participants

More than 
105 COUNTRIES

TOP COUNTRIES

0 100 200 300 400 500 600 700

Spain

Germany

United Kingdom

Italy

France

United States

Switzerland

Registration figures1



SponsorsSessions Abstracts

11 Plenaries 

38 Symposia

17 Interactive Workshops

8 Thematic Symposia

61 Sponsor Companies1452 Regular Abstracts

561 Late abstracts 

Congress at a glance2



Athens

Over 550 
Participants 

from 56 different 
Countries

Focused Meetings3



Bilbao

Over 265 
Participants 

from 39 different 
Countries

Focused Meetings3



Committed to your healthEAACI.org

Save the date4



Committed to your healthEAACI.org

Save the date4



VP Science Report
Oscar Palomares



EAACI Guidelines
• EAACI Guidelines on Food Allergy (management) published
• EAACI Guidelines on Environmental Science (outdoor & Indoor Air Pollutants on asthma-related outcomes) published
• 8 EAACI Guidelines ongoing

EAACI Guidelines Status

EAACI Immunonutrition Guidelines - Liam O’Mahony, Carina Venter • Systematic review and WG meetings ongoing

EAACI Guidelines on NON-IgE mediated food allergy - Alexandra Santos, Isabel Skypala • Expert group members invited and meetings ongoing
• Systematic review ongoing

Diagnosis and management of shellfish allergy across the world – Graham Roberts, Isabel Skypala

EAACI guidelines on CRS – Ludger Klimek, Ibon Eguiluz-Gracia • Working on contract with provider
• Meetings ongoing

Montelukast in Focus: A Guideline on Neurological Safety in Pediatric Asthma Care – Wojciech 
Feleszko, Avraham Beigelman

EAACI Guidelines on Allergic Asthma - Ioana Agache, Ibon Eguiluz-Gracia, Ian Adcock • Systematic review done
• No budget submission for 2025

EAACI Guidelines on Drug Hypersensitivity - Maria Torres, Patrizia Bonadonna • Systematic review and WG meetings ongoing

EAACI Allergen Immunotherapy Guidelines - Oliver Pfaar, Carmen Rondón, Mattia Giovannini • Systematic review and WG meetings ongoing

EAACI Science Activity Report 2024-20251
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2020: 24 EAACI Position Papers/Task Force Reports 
• Allergy: 14
• PAI: 5
• CTA: 5

2021: 20 EAACI Position Papers/Task Force Reports 
• Allergy: 14
• PAI: 3
• CTA: 2
• ERJ: 1

2022: 23 EAACI Position Papers/Task Force Reports 
• Allergy: 16
• PAI: 4
• CTA: 1
• AAAI: 1
• Front. Immunol.: 1

2023: 20 Position Papers/Task Force Reports 
• Allergy: 14
• PAI: 3
• CTA: 3

2024: 20 Position Papers/Task Force Reports 
• Allergy: 12
• PAI: 7
• CTA: 1

2025 (ongoing): 23 Position papers/Task Force Reports 
• Allergy: 5
• Aproved: 15
• Not decided: 3

EAACI Position Papers/Task Force Reports - published
EAACI Science Activity Report 2024-20251



47

2023 IF: 12.6 2023 IF: 4.6 2023 IF: 4.3

EiC: Cezmi Akdis EiC: Philippe Eigenmann
EiC: Oliver Pfaar

D. Ed: María Escribese

Note-1: contract extension negotiations with Wiley

CONSOLIDATE AND ENHANCE EAACI JOURNALS QUALITYEAACI Science Activity Report 2024-20251



 More than 65 new online educational modules, interactive Q&A sessions, webinars, and many other resources covering 
highly relevant topics in the field: 
o Mast cell diseases, Angioedema, Safety of JAKi, AI, AIT, T2 diseases, drug allergies, food allergies, anaphylaxis, 

allergo-oncology, one health, asthma, etc. 

 A plethora of selected relevant talks from EAACI annual congresses, summer and winter schools, industry-sponsored
content, as well as Guidelines (18), PP (116) and TFs (82) have been uploaded to KH and they can also be found in a
curated and organized manner, using our search tools.

More than 100 different speakers from broad range of specialities !!

EAACI Science Activity Report 2024-20251



VP Education & Specialty  Report

Jolanta Walusiak-Skorupa



Venue:
Hotel Pichlmayrgut, 
Schladming, Austria 

Total: 89 registrations 

• Total Key Opinion Leaders: 22
• Total Abstract presenters: 65
• 6 Keynote lectures, 1 Interactive Practical course
• To enhance the impact of basic and clinical 

immunology research in the fields of allergy, asthma, 
and clinical immunology.

• To create a productive enviro nment where junior 
scientists have the opportunity to meet and discuss 
immunology research with renowned scientists and 
opinion leaders in the field.

Key Insights from Participants 

 97.3% of participants described the event as 
excellent or good

 96% of respondents indicated that the EAACI 
Winter School stands out as one of the best 
events/conferences they have attended.

Educational Goals Fulfillment: 

 75% confirmed that the event fully met 
their educational expectations.

 88.64% agreed that the scientific content 
was well-balanced and evidence-based.

Networking & Collaboration: 

 60% of participants established new 
collaborations during the event.

 30% saw potential for future 
collaborations.

18 countries
Top 5 countries: 

Switzerland, Spain, UK, 
Poland, Austria



Venue: Marriott Hotel, 
Cappadocia, Turkey

34 countries
Top 5 countries:  Turkey, Spain, 
Romania, Switzerland, Ukraine

Total 143 registrations 
• Total Key Opinion Leaders: 20
• 18 Lectures in total
• 4 Interactive Workshops: developed around a clinical case 

answered by the attendees
• 6 Oral Abstract Presentations
• 3 Poster discussion topics/30 posters
• To delve deeper into the most recent evidence and 

research related to both basic and clinical aspects
• To fostering discussion among young allergists, fellows, 

and researchers from around the world. 

Key Insights from participants
 99% rated the Scientific Programme and 

Speakers excellent and good. 
 98% of participants rated the organisation 

of the event as excellent and good.

Educational Goals Fulfillment: 

 Over 96% rated as extremely 
useful this event as a learning 
experience. 

 Over 97 % rated as learnt 
information can be implemented
in their practice. 

Networking & Collaboration: 

 60% of participants established new 
collaborations during the event.

 37% saw potential for future 
collaborations.



Total Expected registrations: 120 

Venue: Hilton Florence 
Metropole, Florence, Italy 

o 19 Key Opinion Leaders
o Registration & Abstracts are open

Format of the different activities:

 Sessions: 2-3 lectures around the addressed 
main topic

 Workshops: The topic will be developed around 
a clinical case answered by the attendees

 Posters sessions: defended by the delegates
 Oral presentations: defended by the delegates

Attendees will be able:
 to improve their knowledge of 

immunological basis of local and systemic 
type 2 inflammation

 to explore the pathogenic and clinical significance of type 2 cytokines in different eosinophil-
associated diseases

 to actively participate in “clinical corners” by sharing their personal experience in hot topic issues 
related to type 2 diseases

 to learn how to identify patients affected by different forms of hypereosinophilic syndrome and 
how to implement the use of biologicals in this condition

 to improve their knowledge of immunological basis of local and systemica type 2 inflammation



Aim of the Winter School: 
 To gain insights into broader 

immunological research fields, 
including Allergy, Asthma, Clinical 
Immunology, and Immune 
Deficiencies.

 To encourage participants to 
broaden their professional networks.

 To promote active engagement 
between young investigators and 
renowned experts
in the field. 

Venue: Meliá Sierra 
Nevada, Spain, Sierra 
Nevada 

Scientific Programme: 
o 6 Keynote lectures by top experts in basic and clinical 

immunology
o 20 oral presentations by young investigators were based on 

their selected high-quality abstracts.
o 50 Poster presentations by young investigators based on their 

selected abstracts.
o A practical course on streamlined immunology assays for 

clinical trials – given by the Immunology Section Board 
members and Working Group Chairs

o Website & Abstract 
Submission to be open by 
end of June 



Partners: IML/UniBern, CYIM, ProctorU

Improved User Experience
 A developed submission platform was introduced
 To enhance user experience and smooth admin 

processes

Exam Promotion & Awareness

 An Exam photo booth is available during the Annual Congress, featuring certificates for 
members who passed the Knowledge Exam in 2024

 A generic promotional video has been launched on the Exam webpage & SoMe

Improved Question Quality
 Two rounds of dedicated workshops were 

organized

Application Submissions deadline: 08 July 2025

 Helps to harmonize the educational level allergology and clinical 
immunology throughout Europe 

 Gives an input for the standardization of the professional examinations for 
specializations in allergology and clinical immunology among European 
national societies 

 Helps societies by providing a regular written exam, at a consistent 
international level 

 Identifies those colleagues able to fulfil the standards of knowledge for a 
continuous professional development 



VP Communications Report

Oliver Pfaar



18.March 2025

2025: Press-Releases>  EAACI Congress 2025 1



Process of lists 
“cleanse” 

- Ensuring a more 
accurate and updated 

list of recipients 

2025: Promotional EMails: still very impactful in communication!2



2025: Sponsored eMails: eye-catching corporate templates 3



Instagram

X
Facebook

Linkedin

11, 9 K 
followers

(June 
2025) 10.8K

(Q4 2024)

(June 
2025)

15,627 
followers

(June 
2025) 14,400 

(Q4 2024)

9K
followers

1,007  
followers

(June 
2025)

600 
(Q4 2024)

8K
(Q4 2024)

40%

10%

8%

12 %

2025: SoMe increasing numbers!4



Instagram

XFacebook

Linkedin

11, 9 K 
followers

(June 
2025) 10.8K

(Q4 2024)

(June 
2025)

15,627 
followers

(June 
2025) 14,400 

(Q4 2024)

9K
followers

1,007  
followers

(June 
2025) 600 

(Q4 2024)

8K
(Q4 2024)

40%

10%

8%

12 %

2025: SoMe increasing numbers!

….SoMe-Ambassadors, interplay with NEXUS, 

communicating upcoming campaigns….  

5



Approval of the 
Secretary General and 
Vice-Presidents’ reports



Treasurer report and 
EAACI Budget 2025

3



Treasurer Report 
P. Bonadonna



Audited financial report as of 31st December 2024

EAACI Profit & Loss Statement
Statement 2024
as of 31.12.2024
final after audit

Budget 2024 
ExCom and GA approval

Total Income 7'525'871 6'463'500

Total Expenditures 5'964'949 7'666'150

+Surplus/-Deficit without projects on hold 1'560'922 -1'202'650

Adjustment ZKB Investment to market value 33'066

+Surplus/-Deficit 1'593'989 -1'202'650

1



EAACI Profit & Loss Statement
Statement 2024
as of 31.12.2024
final after audit

Budget 2024 
ExCom/GA approval

Total Income 7'525'871 6'463'500

Founder Sponsors Members 2'370'000 2'240'000

Congress and Events 3'215'192 2'600'000

Education & Specialty 136'777 125'000

Membership 325'837 300'000

Scientific Activities 678'368 588'500

Internal Activities 59'104 10'000

Extraordinay Income 300'000 300'000

Financial Income 440'594 300'000

Audited financial report as of 31st December 20241



EAACI Profit & Loss Statement
Statement 2024
as of 31.12.2024
final after audit

Budget 2024 
ExCom/GA approval 

Total Expenditures 5'964'949 7'666'150

Congress & Events 40'745 0

Education & Specialty 747'060 974'550

Communications 167'518 465'700

Scientific Activities 1'266'731 2'187'750

Internal Activities 3'415'631 3'638'150

Contingency 308'457 350'000

Financial Costs 18'808 50'000

+Surplus/-Deficit without projects on hold 1'560'922 -1'202'650

Adjustment ZKB Investment to market value 33'066

+Surplus/-Deficit 1'593'989 -1'202'650

Audited financial report as of 31st December 20241



To the General Meeting

European Academy of Allergy and Clinical Immunology

Zürich

Audit Suisse AG
Vadianstrasse 59, CH-9000 St. Gallen
info@ausitsuisse.ch, www.auditsuisse.ch, +41 71 226 87 00
EXPERTsuisse zertifiziertes Unternehmen, Mitglied TREUHAND SUISSE

Report of the mandatory auditors to the management

(period 01.01.2024 to 31.12.2024)

St. Gallen, 13 May 2024
fel / 3

Mandatory

European Academy of Allergy and Clinical Immunology, Zürich

As mandatory auditors, we have audited the financial statements (balance sheet, income statement
and notes) of European Academy of Allergy and Clinical Immunolgy, Zürich for the year ended
31.12.2024.

These financial statements (balance sheet and income statement) are the responsibility of the board
of directors.

Our responsibility is to express an opinion on these financial statements based on our audit. Our audit
was conducted in accordance with auditing standards promulgated by the Swiss profession, which re-
quire that an audit be planned and performed to obtain reasonable assurance about whether the fi-
nancial statements are free from material misstatement. We have examined on a test basis evidence
supporting the amounts and disclosures in the financial statements. We have also assessed the ac-
counting principles used, significant estimates made and the overall financial statement presentation.
We believe that our audit provides a reasonable basis for our opinion.

In our opinion, the accounting records and financial statements (balance sheet and income statement)
comply with Swiss law.

St. Gallen, 11 May 2025

Audit Suisse AG

Christian Feller 
Licensed Audit Expert

Appendix:

- Financial Statements

Audit Report 20241

mailto:info@ausitsuisse.ch
http://www.auditsuisse.ch/


Approval of the 
Treasurer report



EAACI-Budget 2025 Budget 2025 approved by
ExCom

Total Income 6‘833'460

Total Expenditures 7‘819'050

- Deficit -985'590

Budget 2025 to approve by General Assembly1



Approval of the 
EAACI Budget 2025



Appointment 
of the Auditor

4



Ferax Treuhand AG 
Letzigraben 89 
Postfach 8040 Zurich

Appointment of the Auditor1



Approval of the 
Appointment of Auditor



Establishment of 
Anaphylaxis Section

5



Anaphylaxis is a severe, potentially life-threatening allergic reaction that occurs suddenly after 
exposure to an allergen. Anaphylaxis can be triggered by various allergens, including: Food, Drugs, 
hymenoptera venom, exercise, among others.

Challenges and unmet needs:
• Rising Burden and Public Health Relevance
• Clinical and Scientific Complexity
• Need for Harmonized Guidelines and Education
• Research Gaps and Innovation Potential
• Strategic and Organizational Visibility

Actions taken by EAACI:
Creation of a WG on anaphylaxis, an awareness campaign, register an anaphylaxis day, two focus
meetings on the topic (DHM and FAAM), educational events, Task Forces and position papers

Reasons for the establishment of an anaphylaxis section1



Approval of the 
Establishment of 
Anaphylaxis Section



Establishment 
of Patients Section

6



• Moving from a Patient Centered Organization to Patient as a Partner

• Empowering the Patient Voice in Allergy and Immunology

• Strengthening Advocacy and Policy Impact

• Fostering Partnerships with Patient Organizations Across Europe

• Supporting Co-Design of Guidelines, Registries, and Clinical Tools

• Aligning with Global Trends in Participatory Medicine and Horizon Europe
Priorities

Reasons for the establishment of a patients section1



Approval of the 
Establishment of 
Patients Section



Establishment of 
IG Planetary Health

7



• WG Immunodeficiencies
• WG Infections
• WG Biologicals
• WG AllergoOncology
• WG Immunomodulation & 

Nutrition

• WG Allergy, Asthma & Sports

• WG Mast Cell Diseases
• WG Angioedema

• WG Ocular Allergy

• WG Eosinophilic Esophagitis

• WG Insect Venom Hypersensitivity

• WG Epidemiology
• WG Aerobiology & Pollution

• WG Genomics & Proteomics
• Comparative Veterinary 

Allergology

IG Drug Allergy

Independent Working GroupsSections

WG Epithelial Cell Biology

WG One Health 

Interest Groups

IG Food Allergy

IG Allergen Immunotherapy

Allied Health & Primary Care Section

IG Environmental & Occupational Allergy

IG Allergy Diagnosis & Systems Medicine

Junior Member (JM) Assembly

Dermatology Section

ENT Section

Asthma Section

Pediatrics Section

Basic & Clinical Immunology Section

Mere into an IG 
on Planetary 

Health 

EAACI structure since 20171



WG Epidemiology

One Health

WG Comparative Veterinary Allergology

IG Environmental & 
Occupational Allergy

• WG Aerobiology & Pollution

IG Planetary Health2



Approval of  the 
Establishment of
IG Planetary Health



Presentation and approval 
of President 2026-2028
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A strategic and global vision for the European Academy of Allergy and 
Clinical Immunology (EAACI) - 2026 to 2028



The European Academy of Allergy and Clinical Immunology (EAACI) is an international leader
in research, scientific knowledge, and training on allergic diseases, benefiting over 17,000
professionals and millions of patients in 139 countries. EAACI aims to improve the lives of
patients through its unique multidisciplinary approach and commitment to excellence, which
is fueledby an open character and support foryoung science.

All of this enables EAACI to promote legislative changes and drive the advancement of public
health, providinga more effective response to the challengesof today's society.

Together, we advance the science of allergy and immunology to improve patient care and transform lives

Presentation and approval of President 2026-20281



To empower patients with
knowledge and resources, enabling

them to take an active role in
managing their allergies and

influencing their health outcomes

To cultivate a well-informed 
public and healthcare community 
that comprehends the effects of 
allergies and actively engages in 

prevention and management 
efforts.

To drive innovative research 
that enhances the 

understanding of allergic 
diseases, resulting in 

transformative therapies and 
preventive strategies.

To be recognised as the leading 
global authority in allergy and 

clinical immunology, establishing 
standards for research, education, 

and clinical practice.

Empowerment of PatientsInformed PublicInnovative ResearchGlobal Leadership

Excellence in Allergy Care Integrated Approach Sustainability Equity in Health
To ensure that all individuals affected by 

allergic diseases have access to the 
highest quality of care, leading to 

improved health outcomes and quality of 
life.

To promote an integrated, 
multidisciplinary approach to allergy 

and immunology that connects 
clinicians, researchers, and allied 

health professionals within a 
collaborative framework.

To advocate for sustainable practices in 
allergy care and research, addressing 
Emerging challenges such as climate

change and its impact on allergy 
prevalence and management.

To strive for equity in allergy care, 
ensuring that all individuals, 

irrespective of their background or 
circumstances, have access to 

effective diagnosis, treatment, and 
management of allergic diseases.

My Mission of the European Academy of Allergy and Immunology: 
Shaping the Future of Allergy and Immunology Care

Presentation and approval of President 2026-20281
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My EAACI Strategic Key Pillars for - EAACI Presidency 2026-20281



Transforming EAACI Governance: 
A Vision for Excellence

1 Implementing comprehensive governance structures that will 
advance our mission through accountability, transparency, and 

unwavering scientific integrity

Transforming EAACI Governance: A Vision for Excellence1



1
To delineate reporting
relationships among

committees and enhance
operational efficiency.

Develop Organisational
Chart

Mandatory annual disclosure form for 
leaders to report conflicts. Recusal 

protocol will be adhered to.

Disclosure Form

Biennial retreats will engage 
leadership and patient 

representatives.
Priorities will be reassessed 

yearly.

Strategic Retreats

Minimum representation requirements for 
JM will be implemented in all committees. 

Allied health professionals will also be 
represented.

Diverse Representation

Annual town hall meetings with 
longer Q&A will facilitate direct 

engagement. 

Town Hall Meetings

External governance audits 
will be conducted every two 

years. Practices will be 
benchmarked against 

medical societies.

Governance
Audits

Transforming EAACI Governance: A Vision for Excellence1



2

Expanding the Academy’s membership through various strategies that include integration of 
NAIS, ISC, ambassador programs and international collaborations 

2 Expanding EAACI Memberships



• Tiered Membership Models
• Value for Clinicians

National Allergy and 
Immunology Societies

• International Research
• Knowledge Exchange

International 
Society Community 

through the ISC

• Economic accessibility
• Educational Resources

Digital Accessibility

Global Reach • Membership Promotion
• Multilingual Materials

EAACI 
Ambassador 
Programme

2

• Share European Practice
• Global Perspective

Regional Engagement
• Quarterly Meetings

• support NAIS to deal with local 
challenges

• Early career professionals
• Resource Benefits

Mentorship Initiatives

2 Expanding EAACI Memberships



Advancing Translational Research within the Academy by promoting innovation from bench 
to bedside and accelerating patient engagement

3

3 Advancing Translational Research
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Focus on translating 

immunological discoveries into 
clinical practice to improve 

patient care

Clinical Integration of 
Research

Promote teamwork between scientists 
and clinicians across national and 

international networks

Cross-Disciplinary 
Collaboration

Develop unified protocols
for allergic diseases to 

support progress in 
molecular allergology and 

biological therapies

Standardised
Protocols

Training for 
Junior Members

Collaborate with advocacy 
groups to ensure research 

aligns with real-world patient 
needs, reinforcing EAACI’s 

global leadership

Patient-as a partner in 
Research

Launch specialised translational 
research training programs to 

foster multidisciplinary 
collaboration

Knowledge Exchange 
Platforms

Enhance knowledge 
sharing via EAACI 

journals and Congresses, 
including “translational 
corners” for practical 

dialogue

3 Advancing Translational Research
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Implementing a multifaceted outreach strategy that merges European depth with a global perspective

4 Multifaceted Outreach Strategy



4

Regional and Tailored 
Engagement

• A tiered regional outreach strategy 
across Europe 

• Quarterly forums to address specific 
clinical and allergen-related needs

Digital Learning 
Ecosystem

Strategic Partnerships 
and Advocacy

Global Collaboration 
and Accessibility

• A multilingual, CME-accredited online 
learning platform. 

• Mobile app development to support 
clinician education across Europe

• Collaborate with public health authorities to 
standardise allergy protocols

• Strengthen patient advocacy through ‘EAACI 
Patient Voice’ Initiative

• Formalise international partnerships
• Expand ‘EAACI Global Faculty’ Program
• Promote inclusive membership through 

financial support

4 Multifaceted Outreach Strategy
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A transformative digital initiative designed to enhance our Academy’s global reach and 
educational effectiveness

5 A Comprehensive Digitalisation Approach



5

EAACI Digital 
Ecosystem Patient 

Engagement

Clinical 
Support 

Tools

Digital 
Analytics 
Network Governance 

and Privacy

Integrated platform 
to combine 
educational 

resources, scientific 
outputs, and clinical 

tools

Dedicated patient 
portal with 

accessible content 
and moderated 

forums
‘EAACI Clinical 

Companion’ App for 
real-time allergy 

management 
guidance

To track user 
engagement and 

uncover knowledge 
gaps

Establish a Health 
Technology 

Committee and 
ensure high 

standards for 
privacy and research

5 A Comprehensive Digitalisation Approach



Establish Transparent 
Governance Foundation

1
Launch Digital 
Transformation Initiative

2 3
Expand European 
Membership Through 
NAIS Integration

Strengthen Scientific 
Translational Research 
Infrastructure

4

5
Implement Global 
Outreach Strategy

Build Comprehensive 
Research Networks

67
Ensure Sustainable 
Growth and Legacy 

6 Implementing The Five Pillars through 7 key steps



Patient-Centered 
Excellence and in 

partnership

1
Financial Sustainability 
Through Strategic Event 

Excellence

2
Comprehensive 
Inclusivity and 

Global Accessibility

3

• Introduce a "Patient Impact 
Framework”

• Launch the "EAACI Patient 
Voice" initiative to involve 
patient advocacy groups 

• Include Patient 
Representation on key 
committees 

• Develop a Patient Portal with 
educational resources

• Patient-Friendly Summaries
in clinical guidelines 

• Transform EAACI events into 
premier global educational 
and networking platforms

• Expand the annual congress 
with innovative hybrid 
formats through the Nexus

• Develop corporate 
partnerships

• Introduce year-round digital 
education platforms with 
tiered subscriptions

• Promote inclusivity and 
accessibility ie. differential fees, 
multilingual resources, low-
bandwidth/offline educational 
tools

• Ensure diverse leadership by 
mandating representation from 
junior members, allied health 
professionals, and 
underrepresented regions

• Build a globally connected 
community

7 My Three Key Presidential Priorities



A strategic, global vision for the European Academy of Allergy and Clinical 
Immunology (EAACI) - 2026 to 2028



Approval of EAACI 
President 2026-2028
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